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Figure 1: Fan art by Ander Pazyruk
Ander Pazyruk [screenshot]. Available from: https://www.
youtube.com/watch?v=0rKdhDN7j0s

Figure 2: Example of potential plagerised artwork
[screenshot]. Available from: https://www.youtube.com/
watch?v=0rKdhDN7j0s

Figure 3: Example of potential Al Generated Artwork
[screenshot]. Available from: https://www.youtube.com/
watch?v=0rKdhDN7j0s

Figure 4: Fan Art By Thaldir
Thaldir [screenshot]. Available from: https://www.youtube.
com/watch?v=0rKdhDN7j0s




The integration of Generative Al into the creative indu=try

Introduction

reprezents one of the mo=t signifFicant and polariz=zing

technological shift= of the modern era. GenfAl model=s are

de=zigned with the purpo=e to ab=orb va=t quantitie= of exi=ting

data to complete task= ba=ze on v=er prompt=

(Mike YWooldridge, cOC3].




VWhile these system=cFlEn BRSNS s ) 1rue The anticipated consequences of this =hift are profound, in the US

reaszoning or consciovsness rather they act a= a =ophisticated entertainment industry alene, with reughly 203,000 jobs expected

probability engine (Mike Wooldridge, C023). Despite this imitation o to be adversely affected by COCE with sectors such as Film,

Genfll is poised to Fundamentally disrupt creatiUENTERRIEIES Televizion and Animation Facing the highest rates of disruption

=hifFting the dynamic of creative work From laboriou=s service bazed (CLVECONOMICS, 2024, p.7).
craft to an efFFiciency baszed model where designer= are pushed to

become Facilitator=s and cuorator=s rather than traditional creators

[Feliz Lee, OS]




f critical long term efFect of this displacement is the erosion ’ Beycnd economic displacement Genfdi presents severe ethical and

of entry level positions, traditionally theze role=s zerved a= an envircnmental concerns. The technology relies on scraping the

e==ential training ground For emerging creatives to build their e internet For copyrighted bock =, artwork and music often without

network = and domain Knowledge (CLVECOMOMICS, 2024, p.12). k. creator consent or compensation which has already led to high

proFile lawsvits (Mike Woolridge, c023).




Furthermore the envirenmental toll of GenfAl i= staggering

the enormous power demands of GenfAl training clusters and

substantial water resouvrces required to cool data centre servers

make it a signiFicant contiributor to global carbon emi==sions and

ecosystem disruption [Bdam Lewe, cOCE].

To navigate these complexities this dissertation applies several

theoretical Framework = to examine the complex interplay between

technology and human agency, vtilizing lenses such a=s the Theory

of Social Imaginaries. Thi=s e=say contirast= the vtopian corporate

hopes of limitle== efFiciency against the dystopian Fear= of job

los=.




Furthermore it serves as an exploration into the Sociclogy of 5 The theoretical perspectives Featured in thi= dissertation will be

the Professions to understand how A commodifies specialized . illuminated in the Featured casze studies that illustrate the real

kEnowledge, along=side concepts of firt Intelligence which posits that 2 world Friction between A adoption and human craft=manship.

genuine human art iF defFined by human Friction and our awarenes=s

of mortality elements that an A1 cannot replicate.




The e==ay will analyse the controversy surrounding the suspected YWhile the First case study explores a suspected vse of Genfi] the

u= of Al Generated illustrations in the C0th anniversary edition of . [ zecond cne explores one where the vse of Al was no secret, it will

George RR. Martins A Feast For Crows which sparked massive Fan — examine Coca Colas recent use of Genfi to recreate its classic 1995
backlazh over anatomical errors, lore inaccuracies and a perceived N Heolidays Are Coming commercial highlighting the tension between
lack. of huvman soul. commercial efFFiciency and the alienation of creative profFessionals
who condemned the brand For replacing human artist=. Utimately
in this dis=sertation the question of whether Generative Al i= truly

compatible with the creative proce=s= 1= put under the miciroscope.




Generative Al is expected to have a significant efFect on the

Lhapter 1 Intreducing

creative industiry. Roughly 203,000 job= in the US entertainment
industry are expected to be adver=sely afFected in COCE however
thi= Figure likely ignores the Freelancers and gig workers who are

the I==ve

zignificantly more vulnerable and harder to track (CLYECOMNOMICS,




The Film, Televizion and Hnimation sector Faces the highest " 8.4+ of jobs within music and sound are projected to be disrupted
dizsruptions with €14+ of jobs likely to be affFected by cOZE due to technology being capable of generating lyrics, melodie=s and
(CLVECOMOMICS, 2024, p9l. — ! mastering tracks (CLVECONOMICS, 2024, p.10)

VYulnerable roles include =ound editors, 30 modeler=s, compositors, k. The critical leng term efFects of this i= the lo== of entry level

and concept artists. The gaming industry is 2 heawy adopter of positions which historically serve as a training ground For

Genfl with nearly 90-F of Firm= embracing the v=e of Genil creatives to build network s and domain Knowledge thi=s could

(CLYECOMOMICS, 2024, p. 11 limit Future talent pipelines and diversity within the indu=tiry

(CLVECOMOMICS, 2024, p.12).




Genfi i= shifting the dynamics of creative work From service bazse

to efFiciency based with tools such as Figma and FFlid journey able

to rapidly generate polished asset= (Feliz Lee, cOL5). In thi= new

land=cape laborious craft i=s =een as a hability pushing designers to

become Facilitator=s and curators rather than just creator=.

belieuing" and poses risk=s For misinFormation and the ero=ion of

tru=t in media (Mhaivi Gitken, cO0C3)

Genfli i= trained by scraping the internet For vast amount= of data
including copyrighted book =, artwork, and music, ofFten without the
creators permission, credit, or compensation (Fhaici Sitken, cOC3).
Genfil i= capable of creating realistic Fake images, videos, and
cloned voices, this capability threatens the concept of “seeing is
believing and poses risks For misinFormation and the erosion of

tirust in media (Mhaici Bitken, cO0C3)




YWorkers in the creative industry have expressed concern that Genfl Models are trained on existing internet data, they can

Genf] system= act a= "stochastic parrnis,“ generating plav=ible ‘ reproduce and amplify societal biases [such as racism or misogynyl

sounding but potentially meaningless or inaccurate content based — Found in that data (Mike YWooldridge, 2031

on probability rather than vnderstanding or troth (CLVYECOMOMICS, N Furthermore, since the models predict the mo=t plausible next step,

clc4, pEl there i=s a risk of homogenizing creative cutput

(CLVECOMOMICS, 2024, p. 521




YWhile 91+ of industry leaders believe consumers can 5 Several high—profile lawsuits have been Filed by Auvthors

distinguish human and Al products, the line=s are blurring rapidly . zuch a= Micheal Chabon and companies such as Getty Images=

(CLVECOMNOMICS, 2024, p.310. i against Al Developers For using copyrighted work to train Al

Model= (CLVECOMOMICS, c024, p.15) now specify the right=

and responsibilities regarding the adoption of new technology,

aiming to balance workForce interests with cperational goal=s

(CLVECOMOMICS, 2024, p.3).




The EU Ai act i= emerging 3= a potential international standard For The writer= guild of America strikes where partly driven by 3 need

Al Governance with expect=s such as Yoshua Bengio arguing that . [ For protections against Genfl, Collective bargaining agreements=

mitigating extinction risk= From Al should be a "glnhal prioritg“ — now specify the right=s and responsibilitie=s regarding the adoption

comparable to pandemics or nuclear war [Yoshua Bengio, c0C5). N of new technology, aiming to balance workForce interests with

operational goals (CLYVECOMOMICS, 2024, p.3).




Yoshua Bengic proposed developing a system designed to be A= we can =ee generative Al while in many ways it i= an exciting

non—agentic lunable to act on its ownl and Focused =solely on new develcpment it can have unfForeseen consequences such a=s

vnderstanding the world. This system could act a= a guardrail to | entiry level position= being harder to achieve, and thi= i= ignoring the

check. the dangerous actions of other Al agent= N elephant in the room the encrmous carbon Footprint that GenfAl has

[%oshua Bengio, cOC5). in my ocpinicn iF you consider your=elf an ethical designer this is not

zomething that can be ignored.




The power required For Genfdl is driving a significant increasze in . In 202 global data centre electricity consumption reached 960

electricity demand. Gen Al training clusters consume seven to eight . terawatt—hours, ranking it as the Tlth largest consumer of energy

time= more energy than typical data centre computing workloads=s 2 worldwide, situated between the energy usage of 5auvdi Arabia and

(Bindy Zewe, cOCE] K France exacerbating carbon emissions (Andy Zewe, cOCE)




Future projections indicate that by 2026, data centre electricity Due to this rapid construction of new data centres outpacing the

consumption is expected to more than double to 1050 terawatt per . ‘ : availability of renewable energy a significant portion of thi= rising

hours, which would place it 5th globally meaning it will be consuming | electricity demand i= being met by Fo==il Fuel-bazed power plants,

a= much power as Japan [Bndy Zewe, COCEB)L N exacerbating carbon emizsions (Andy Zewe, c0CE)L




Additicnally, Genfl system= generate significant heat demanding - LWith an estimated 16 millicn daily vser= the water Footprint is

sub=tantial amounts of water For cooling servers [Bndy Zewe, cOCE)L enormous =training municipal water supplies and disrupting

It i= e=stimated that For every Eilowatt—hour of energy consumed by | eco=zy=tems and bicdiver=sity Andy Zewe, COCE]L

data centre s two litres of water are needed For cooling. To put this
in perspective a typical v=er interaction with ChatGPT consists of
about 5 to 50 prompts consumes the equivalent of 500 millilitre= of

water roughly the volume of a =tandard water bottle

(FMhairi Aitken, cOC31.




The=e Factor= present a significant ethical concern that in my . YWhile GenAl i=s very much a new Frontier there has already been

opinicn =imple cannot be ignored. Even iF we ignore the other several substantial theoretical lenses to view Genfil thirough

negative efFFects of Genfl =uch a= les= entiry level jobs the Fact = revealing a complex interplay between technology and human

i= that Genfi] i= one of the many Forces slowly Killing cur planet. b agency.

Creatives wishing to work, with a strict code of ethics may want to

con=sider if Genfl i= worth vsing.




Found within Theory-Driven Perspectives on Generative ArtiFicial

Intelligence in Busines= and Management [British Jdouvrnal of

IManagement, c0C4, p B the Relational and Ontological Perspective

argues that Al should not be viewed deterministically instead it is

considered an emergent construction shaped by relational context=s

and human vsage.

Thi= Framework posits that the Function=s and impacts of Al are

not pre—determined but are actively constructed thereFore acting

as a Form of compositional art that enables creative possibihities

For the Future. This perspective emphasizes the importance of

human interaction with fi sugge=ting that it= develcpment and

implementation are infFlvenced by societal values, cultural context=

and individual choices.




The Theory of Social Imaginaries borrows From historical sociology

examining Al through the lens of contested imaginaries highlighting

the competing societal hopes For vtopian eFFiciency and Fears of

Job los= accompanying the introduction of new technologies.

[British dowrnal of Management, 0L, p.G)

The=e imaginaries create spaces For possibilities that shape how

Al i= adepted, legitimized, or resisted within specific economic and

political systems. For instance while some envision Al 3= a tool For

enhancing productivity and creativity other=s Fear it= potential to

di=zplace jobs and exacerbate inequality. Thi=s duality under=core=

the nece==ity For ongoing discu=sion=s about the ethical implication=

of Al a= well as the need For policies that can mitigate its negative

impacts.




The integration of Al inte organizational structures challenges Thi=s ad justment also acknowledges that Al Functions a= an input

traditional theories of teamwork. The Teamwork and the IFMOI . [ Factor into collaboirative settings, organizations can enhance

or Input Mediator Output Input model advocates vpdating the — efFiciency and decision making while al=o nece==itating newr

Framework=s to recognize Al a= an active team member. N Form= of interaction and tiru=t building among huvman and machine

[Briti=h dowrnal of Management, c0C4, p, 101 participants=.




The Scciclogy of the ProfFessions model analyses how Al threatens

professional dominance by commodiFying profFessional Enowledge.

This Framework highlights concept= of profFessionali=m,

characterized by high avtonomy and Enowledge asymmetries

between experts and chent=s alike.

[British dowrnal of Management, c0C4, p.11)

Al empowers clients to =elF service and shifts expertize away

Firom traditional profFes=ionals Fundamentally reconfFiguiring the

boundaries of professional service Firms. ¥While 8l sy=stems become

more capable the valve of more speciahized knowledge may diminish

raising concerns about the Futuire of vairious profes=sion=s and the

quality of zervices provided.




The perspective of Belational Knowledge and Epistemic

Accountability draws on anthropological theories of relationality

arguing that KEnowledge and =cientifFic understanding emerge From

relational exchanges. Large Language Models or LLF= For short

often viewed as ocpaque black boxe=s challenge these traditional

network = by operating on indeterminable data and the distribution

of labour. [British douvrnal of Flanagement, 024, p. 14

Thi=s cpacity can lead to epistemic injustice by stripping away

e=tablizhed mechani=m= of =cholarly avthorship and accountability.

YWhen Al Generated content i=s produced without clear attribution

or under=standing of the underlying data it can comphicate the

relationship between Enowledge producers and consumers raising

ethical questions about the validity and rehability of inFormation.




In the Bock. A Aesthetics Al Generated Images between artistics
and Aesthetics (Then, J & Wilde, LAA (ed=) 2025, Al Aesthetics:
Al-Generated Image= Between Artistics and Ae=thetics, Taylor

& Franci= Group, OxFord. Bwailable From: Proluest Ebock. Centiral.

[T March cOZE1) the median of Al Generated images is put under
critical examination positioning Al PlatForms a= "actor—media—
networks highlighting the agency shared between human and non—

human actors.

The text introduces several theoretical Frameworks across its

chapter= the First being Post digital Aesthetics, Al images of

ten embody a ultlg'il: of hgpermediacg,“ drawing attention to their

own Formatting rather than zerving a= transparent windows=.

Thi= i= evident thirough the aesthetic tran=Fer of non—digital

characteristics, such as simulating watercolour or clay, along=side

the amplifFication of digital trait= like pixel= and glitches=

(JAMN-MOEL THOM, 2025, p.14).




Secondly AFFective Beali=sm shifts the under=tanding of : The text reinterprets Al glitches and hallucinations not as mere

photography to 3 Focus on how images resonate with users Feeling= . Failures but a= "promise machines,. suggesting that these erirors

and subjective memories, even when artiFicially modiFied. el Fuel capitali=st consumption by perpetuating the expectation of
Future technological advancement=, deFervring the promize of

perfFection with each software vpdate or new model. (Flichelle

Henning, 025, p.9c]




The text al=o contrasts the Eliza effect describing a tendency
to attribute consciov=snes=s to mere symbols, with the "Character

EFFEE"I," where uvsers consciously construct Fictional personas. It

notes that the comical artificial siupidi{g“ of Al often disrupt=

the=e anthropomorphizing illusions [Lukas RA. Wilde, 025, p, 106).

Found within the source Art Intelligence : How Generative Al
Relates to Human Brt-Faking

(S5venungs=on, J 2025, At Intelligence : How Generative Al Helates
to Human Ort-Making, transcript Yerlag, BieleFeld. Available

From: ProlQuest Ebook. Centiral. [8 FMavrch c02E]) 2 theoiry proposing
the distinction between artificial generation and true "Art

Intelligence,“ which i= characterized by "human Friction is Found.




It proposes that human art is deeply infFluenced by our s3wareness The =ame text Further connects Al prompting to the Marcel

of our mortality, biclogical imperFections, and spontanecus ‘ Duchampls concept of the readymade sugge=ting generative ai

emotion=—elements that &l canncot replicate since it lacks the | act=s a= an artizt= language model where rather than physical

capacity For preparation, brooding, or grappling with existential N crafFtmanship the creative act i= reduced to language.

dread, merely executing =tatistical compilations instead. [Svenungs=on, J cOLS, p, 351

(S5venungs=on, J 2025, p, 79




YWithin the edited volume of  Airtificial Intelligence Intelligent Art?

(Markus Aver, R (nd) Artificial Intelligence —Intelligent Oirt?
Human—I1achine Interaction and Creative Practice ) Human—Ilachine
Interactions and Creative Practice the perspective shifts From A1
being viewed as= an avtonomouvs creator to vnder=tanding it 3= part of

the collaborative hvman—machine as=zemblage.

The key theories presented within the text include the concept of
"Dumb Heaning“ [Ay-tiFicial Semantics), arguing against the notion the
Al merely processes empty syntax. Hather it makes the claim that

Al creates  dumb meaning" by mapping word=s and image= in multi-
dimensional vector spaces, uncovering latent coltuiral correlations=.
Although it Iacks human consciovsness and real-world grounding

[Hanne= Ba johr, p.abl.




Al generates a lower—-level, non—trivial semantics that humans

interpret. The idea of De—auvtomatization posits that arts true

Functicn i= to de—automatize or defamiliarize our perception of
reality. S5ince Al i= built on avtomating statistical norms, compelling
humans to interact with it in ways= that challenge conventional norms=s

to achieve genuvine artistic noveliy.

The text additicnally theorize=s that creativity i= not an inherent trait
of humanzs or machines, but a =ocial and cultural attribution made by
an audience. Finally, it highlight= the Imim|:|u:155il:nilit|_.| of A1 Conceptual
At noting that while Al can easily replicate traditional aesthetics
it =truggle= with po=t conceptual art duve to it= historically and
socially constructed nature, a= the designation of =omething a= art

involves complex =ocial negotiations that algorithm= cannot navigate.




The paper Rethinking Creativity: Creative Indu=strie=s, Al and - It highlights how the dominant narrative surrounding creative

Everyday Creativity [Lee, H-K. [Z02C). Rethinking creativity: industries has dehumanized creativity reducing it to mere human

creative industries, Al and everyday creativity. Rethinking =2 capital and a tool For generating intellectual property and economic

creativity, creative industries, Al and everyday creativityl b growth.

examines the concept of creativity thirough the len= of political

economy, arguing that contemporary discouwr=e= often cb=cure the

actual Iabour of cultural workers.




Intere=tingly the text posits that the emergence of Al creativity

paradoxically leads to a rehumanization of art (Hye—Kyung Lee,

clOcc, pE0MN. A= machine=s begin to =imulate the creative process,

=zociety iz compelled to philozophically deFine the e==ential trait= of

human creativity such a= avtonomy, iIntention and con=ciov=ne== to

difFerentiate human From machines=s.

Furthermore, the paper critigques the notion of everyday creativity,

which aim= to demociratize art by sugge=ting that everyone i=

creative. The avthor argues that this perspective undermines the

Iabour aspect of creativity, erasing the specialized =Kill= of arti=st=

and making it more challenging to advocate For their value while

exacerbating their precariovs working conditions=




In November 2025 Penguin Bandom House announced the c0th

Lhapter C

anniversary of [llustrated Edition of A Feast For Crows by George
R R. Martin. Thi= version Features £49 new colour Illustrations by
defFrey B. Mclonald, however these illustrations =oon sparked
b Feast For Lrows

controversy with Fans able to identifFy numerous visual anomalies

suggestive of generative Al

Illu=trated Edition




IMany of the=e images included anatomical impos=ibilities and blatant A Fea=t For Lirows is Enown amongs=t Fans For its depictions of

inconsistencies that contradict the existing lore. The irony i=s George . [ the aftermath of war and its departure From traditional Fantasy

RR. Martin is involved in 3 lead plaintifF in 3 high—pirofile clas=— | element=s. Previous anniversary editions Featured renowned artists

action lawsvit against Openfd] For copyright inFringement (Mary N like Ted Masmith and Lhase S5tone, but this time, Penguin Aandem

Kate Care, COCS). | House cho=e JefFrey R FlcDonald, 3 les= prominent digital arti=t.
George RAR. Martin supported by the Authors Guild is sving Openfil,
alleging that the company illegally trained it= model=s on copyrighted

works to create derivative content [Shahana ¥asmin, cOC5)




This laws=vit argues that Al threatens the livelihood of human Fans where quickly able to identify the cbvious ervors of Genil

author=, however the inclusion of GenfAl in George AR IMartins cwn . | that riddled thi= book. Illustrations depicted characters Cerzei

work. could prove to be disastrous For public relations. - Lannister and Samwell Tarly with bizarre abnormalities with Cersei
being depicted with one leg and Samwell = sleeve blending into hi=

tor=o, additionally Figures appeared to Float in a ship =cene without 2

visible deck beneath them.




There where al=o lore inaccuracies with Tywin Lannister and

character who i= de=scribed a= bald being depicted with long Flowing

hair and & crown, and Yictarion Grey joy was shown in blue armor

wielding two swords, contiradicting his canonical appearance. There

was also clear plagiari=sm with S5ansa Stark closely re=embling =

piece by Fan artist Ander Pazyruk [Dawvid Lightbringer, cOC5).

The respon=se to this vse of Gen ai was a Feeling of betrayal and

mockery among=st the Fanbaze community voices deemed the

illustrations vnacceptable and slop. Many Fans pointed out the irony

that the author is actively Fighting = legal battle against Al theft

would =ell a product seemingly created with Al technology. The

abzence of heraldry and houvse sigils was =een a= Further evidence

that the art lacked the human soul pres=ent in previous editions.
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Tywin a= depicated in & Feast Book accurate Tywin depicted

Original YWork By Ander

WWhat lock = like outline of wolf For Crows Illustrated Edition. by awti=t Thaldir

Pazyruk. From Anders original piece.




Hesponzes From the involved parties tried to attempt to distance 5 The art director Baya Golden stated that there was "MO such

the project From GenfAl, however these statements only raized . programming vzed and emphaszsized that the artist=s "eupressed

Further questions=. i unequivocally that no Al was —— Penguin Bandom House

supported this claim by denying any A1 involvement. defFrey B
McDenald, the artist also claimed, T do not used Al attributing
certain artiFact=s to image compre=s=sion. He suggested that any Al
artifFact=s might have been introduced during post—production by

the publizher.




Thi= ca=se highlight= a Friction point in modern publishing. While

the arti=t and art director denied using GenfAl, however vpon

viewing the visuals the evidence clearly suggest= otherwise. This

dizcrepancy indicates two possibilities: either the arti=t 1= being

untiruthFul, or 3 team uvtilized Al tool=s during editing.

Additicnally, this situation reflects Penguin Bando House'= corporate

strategy. CED Mihar Malaviya has expressed a desire to leverage
Al For growth, which contradicts the quality expectations =et by
previous edition=. The glaring inaccuracies in a "premium“ edition

indicate a Failure of quality contirol, 3= no one Famihar with the text

reviewed the Final as=sel=




The backlash against the vse of Generative Al illustrations in

George RR. Martin = novel highlights critical theories related to

human auvthenticity, accountability, and the aesthetic of Al errors.

One Key theory, i Intelligence and Human Friction, posit=s that
genuine human art i=s shaped by ovr awarenes= of mortality and
biclogical imperFections that involve a level of grappling that Al

cannct replicate, a=s it merely executes =tatistical compilations.

The perspective highlighted here aligns with the Fans reaction to
the illustrations in & Feast For Lrows, where audiences could tell the
art prezented lacked a huvman soul this was clearly evidenced by the
anatomical inaccuracies along with the blatant lore inconsistencies
that a human artist with 3 under=tanding of the material iheg‘re

llustrating would avoid.




Furthermore the Framework of Relational Knowledge and Epistemic Evident in the publishing =candal where despite clear Al anomalies

fAccountability suggest=s that Al cperates as a black box built . ‘ : within the artwork the artist, art director and Penguin RBandom

on distributed labouvr vndermining traditional avthorship and — House Fiercely denied the v=e of Al tools highlighting how the

accountability resulting in epistemic injustice. N technology cb=cuire=s the creation proce== and allows=s =takeholder=

to evade responsibility For the Final product.




The theory of the Behumanization of Art argues that the rise of 5 Thi= reaction suggest= that audiences valve human made art For

Al creativity compels society to redefine the e==ential traits of . more than Al generated content potentially providing traditional

human creativity distinguvishing 1t From machine generated work. 2 arti=t= with 3 competitive edge.

Thi= i= made clear due to the intense backlash From Fans who

labelled the illustrations as slop and expre=s=ed Feeling= of betirayal

demon=tirating a clear demand For human craft=zmanship.




The A Fea=st For Crows illustrated edition scandal serves as a 5 YWhile yes there is no concrete evidence that GenfAl was vsed in

cautionary tale For the publishing industry. It has show that the . the process with the vizval errors the clear inaccuracies with the

auvdience For Fantasy hiterature i= detail-oriented and adept at 2 zource material the writing i= on the wall.
spotting generative Al hallmark=. What strikes me about thi=s case

i= how the artist=s and publisher=s vnderestimate how perspective

their avdience is, they =eemingly thought they were able to Fool the

audience into thinking Genil wasnt used.




Ancther interesting que=tion that this casze raizes i= a= creatives 5 The question if audiences value human craft over Genfil does this

we are now often told that Al i= the Future and well have to start . give artizt= who refuse it an advantage over the many artist=s who

v=ing it eventually but this case has shown that auvdience=s can 2 implement it in their own craft.

react very negatively to the u=e of Al while &I may be hard to

compete with thi= casze has shown that avdiences can value work.

produced by a human Far more than anything Generative Al can

churn out and this raises.




Loca Cola has a decades long history ofF deFining the aesthetic

Lhapter 3

of holiday magic thirough it= iconic Festive adveirtising, notably
the clas=ic 1995 "Hnlidags fre Eoming“ thi=s classic commercial

Features illuminated red truck=s and actors.

Holidays= are coming




Thi= criginal ad worked so eFFectively due to its eFFective visual

language which consumer= love and recognize, this was achieved

with the use of practical eFFects the original ad Featured 90-

Foot, two tonne truck s each meticulouv=sly decorated with over

30,000 light bulb= [Hollie Geraghty, cO0C3).

To achieve this lock. Coca—Lola enlisted the help of industrial

Light and IMagic the special efFect=s company behind the Star

Yars Films. This original ad efFectively conditioned the public to

associate Loca—LCola with the =tart of the holiday sea=son. In Fact

between CO0T-c00T Coca—Lola replaced the ad with difFFerent

campaign= the company was soon Followed with Flood= of call=

From consumer= demanding its return becav=e it marked the

beginning of Christma= For them.




Lith all this background it makes their decision to aggressively

embrace artificial intelligence even more perplexing. To create this

re—inwvention of their classic ad the studics vlilized Four difFFerent

generative &l Models generating 70,000 Al clip=s (Tom Ewing, c0C25).

Coca—Lola collaborated with three difFFerent B Studics, Secret

Level, Silverside &1 and YWild Card.

The commercial retained the brand = most recognizable and

nostalgic assets. The ad heawvily Featured the classic "Htll'idal_.lS fre
Ec-ming" Jingle & =nowy land=cape and the iconic Coca—Lola trucks,
Santa Clauv=e and excited onlock er=—through this time, onlockers

included animated woodland creatures and sloths alongside people.




Thiz advert was met with backlash however with creative

profFes=zionals most notably including Disneg's Gravity Falls Creator

fAlex Hir=ch bla=ting the brand For replacing human workers, artist=

arguing that the generative Al models v=ed were likely trained to

their original work = without proper compensation or credit [Bruna

Horwath, cOC4).

FMeeraj frora chair of marketing research at the University of

Wizcon=in Madizon noted that Chiristmas is Fundamentally about

community and human connection injecting Al into thi= holiday

context Felt disruptive and misaligned what the Coca—Lola brand

traditionally means=s to consvmer=s during the holiday=.




De=pite the vocal online criticism From creatives the campaign was : The use of Al to recreate its classic 1999 holiday commercial

a massive commercial success with general consumers, according exemplifies various sociclogical and economic theories concerning

to the marketing research Firm Sy=tem1 Grouvp the 8i controversy =2 Iabour, corporate imaginaries and the avtomation of culture. One

had virtually no negative impact on standard viewers. The advert b relevant Framework. i= the Theory of Social Imaginaries which aim=
was awarded the 3 59 =tar rating by 5!_.]5":&“11‘5 Test Your Ad panel to explore A1 through the lens of contested imaginaries.
it al=zo achieved exceptional =cores in short—term =pike rating and

brand Fluency [Tom Ewing, cOC5].




Thi= theory highlight= the competing societal hopes For utopian

efFiciency again=t dystopian Fears of job los=s. The campaign

illuztrate= thi= contestation on one hand the corporate and consumer

perszpective celebirated massive succes= and efFFiciency generating

T0,000 clip=s vsing A1 achieving 9.9 star rating From viewers.

Conversely creative professionals expressed dystopian concerns

criticizing the birand of replacing huvman worker=s and vsing model=

trained on uncompensated art.

The =cciclogy of the ProfFessions Framework analyses how Al

threatens profFessional dominance by commodiFying expertize and

allowing client= to bypas=s traditional expert=s. In 19395 Coca Cola

relied on the specialized =kKill= of practical eFFect= profes=ionals at

Industrial Light and Magic to create the 90 Foot illuminated trucks=.

In contrast this new advert shows Coca Lola has chosen to shift

entirely to Generative Al studic=s circumventing the traditional

dominance of practical efFFect=.




From the perspective of the Political Economy of Creativity

the text argues that contemporary corporate discourze=s often

dehumanize creativity reducing it to mere human capital and a

tool For economic growth while overlooking the speciahized labour

of cultural worker=s. The backlash received From profFes=sionals

including Gravity Falls creator Blex Hirsch echoes this sentiment

condemning the brand For replacing human arti=t= in the name of

corporate eFFiciency.

La=tly the theory of Dumb IMleaning suggests that Al creates dumb

meaning by mapping words and images to reveal Iatent cultural

correlations despite lacking real world grovnding or human

conscicu=nes=. In this caze Coca Cola = Al efFFectively mapped

holiday vizvalzs such as snowy land=capes, red trucks,




Santa and the classic jingle to produce a successFul commercial.

However marketing experts noted that the introeduction of Al into an

event Fundamentally rooted in human connection and community Felt

dizsruptive and misaligned with the holiday spirit.




WWhile wrriting this es=say I have concluded that Generative Al i= YWhile GenAl models absorb vast datasets to produce polished

Fundamentally incompatible with the genuvine creative piroce==, it 1= . ‘ : as==etl=s with vnprecedented efFiciency they remain devoid of

important to acknowledge that this i= the conclusion I have come to | a mind, consciousness or the ability to reason. These systems

and it i= entirely pos=sible For you the reader to come to an entirely N Function merely a=s stochastic parirot=s chuirning out plav=ible

difFerent conclusion. output=s bazed on statistical probability rather than posse==ing an

truve understanding, truth or creative intent.




The Fundamental Flaw of Genfi lies in its inability to replicate Ot Thiz is due to Genfl lacking the capacity For brooding, preparation

Intelligence s concept defined by the profound human Friction . ‘ : or grappling with existential dread, it i= Fundamentally incapable of

that gives art its meaning. True human art is inextricably linked to | piroducing work, with 3 genuvine human soul.

our awareness of mortality, our biclogical imperFections, and owr

capacity For spontaneous emotion elements an algorithm executing

statistical compilations can never experience or replicate.




Beycond it= profound artistic limitations, Generative Al i= 5 Furthermore the environmental devastation wrought by Generative

incompatible with the ethical and environmental standards required . Al makes its integration inte the creative process ethically

of con=cientious creatives. The technology is entirely built upon the 2 indeFen=ible.

uvnavthorized =craping of copyrighted book =, artwork and music,

efFectively commodiFying the vncompen=sated labour of human

artist=s.




The sheer =cale of its energy consumption is staggering data 5 For any designers claiming to cperate with a code of ethics GenAl

centres are expected to consume a= much electiricity a= the entire i= simply one of the Forces slowly Killing our planet.

nation of Japan by cOCE, Iargely Fuelled by carbon emitting sources.

Additionally the massive water demands required to cool the=e

servers consuming roughly 500 millilitres of water For a simple

v=er interaction strain municipal supplies and disrupt global

eco=ys=tems=.




The real world applications of Genfi] Further proves its Fan inztantly recognized this art as a soulless slop reacting with

incompatibility with human craft=manship. In the publishing world, . ‘ : a righteous and profound sense of betrayal. Similarly Coca Cola=

the suspected v=e of Al in the c0th Anniversary edition of & Feast — decizion to use Al to recreate its iconic 1995 holiday commercial

For Crows resulted in glaring anatomical impos=sibilities and lore N demon=trated a pirioritization of corporate efFFiciency over human

inaccuracies that 3 huoman artist Familize with the text would never connection.

commit.




The campaign was heavily condemned by creative professionals For Ultimately Generative Al threatens to ercde the Foundational

=tripping away the practical craft=manship and human labour that . ‘ : stiructures of the creative industiry by eliminating crucial entiry level

initially imbuved the [ P holiday imagery with magic vltimately | po=ition= and reducing the deeply human act of cireation to 2 mere

injecting a disruptive and alienating technology into an event N corporate tool For generating intellectual property. Generative Al

rooted in human community. dee= not create it merely maps cultural correlations to produce dumb
meaning. 1o protect the integrity of the arts. It i= crucial to recognize

that human creativity i= rreplaceable.
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Appendix C: Project Planning

While completing this project it was important
that | organised my sources. | heavily

utilised mybib to keep all my sources in one
place that | could easily access them. With certain
sources that where pdf files | had to download
onto my computer to keep them in one place.
Throught the project | aimed to get feedback at
least once a week to help me set goals for each
week.
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Appendix D: Conversations with Al

While researching for this project | was managing
multiple sources, this made NotebookLM
incredibly useful. While this dissertation was
advocating against Generative Al Notebook is
used to help find key information from texts and
help explain some of the more complex theories
rather than trying to generate something original.
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Actor-network theory (ANT) is a sociological framework, prominently used within

Research v science and technology studies, that examines social and cultural practices as the
activities of interconnected “assemblages” 1 2.

(8
Reports

The core tenet of ANT is that agency is distributed between both human and non- ez

human actors (often referred to as “actants") 2 3 . Rather than treating humans as Quiz
benerated_Images_B...

the sole drivers of action and social reality, ANT recognizes that non-human entities—
such as technological artifacts, machines, and materials—also exert active influence
and share creative agency within these networks 2 3 . The sociologist Bruno Latour
is frequently cited in the sources as a foundational figure for this theory 2 3.
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As discussed previously, this concept was adapted by media scholars into “actor-

g-creativity-creative... media-theory" to specifically analyze communication and interaction technologies. By
applying the principles of ANT, researchers can investigate platforms like generative Al
as networks where both human users and nonhuman components (hardware, software,
datasets) co-create the final output 1 .
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